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HISTORY

CARAPAX company was founded in 2000 in Moscow, Russian Federation.
The founders were Konstantin and Valentlngianovycurrently are the CEO
and CFO, respectively. The direction of the company was not chosen casually
those time there was a great demand for process control equipment for oil and
gas companies.

In early 2001, the company opened its first office in Moscow,
Sadovnicheskaystreet 78, in 2011 opened a second offie€eshnihvVodstreet
2G. During its existence, CARAPAX has established good relationships with
leading companies of Russian Federation and CIS, such as Gdaykoiin,
Bashneft TNKBP,ArcelorMital, Norilsk NickelRosneft Belneftekhim Naftogaz
etc., and with many scientific institutions.



Head management:
A 1CEO
OWN STAFF A 1CFO
A 1 Headof Strategic
Developmentand Marketing

A 1 Director ofengennering
consulting

Sales department: Technical support:
1 Senior sales manager =y 3 Engineers

6 Sales manager

1 Manager of Certification
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OUTSOURCING STAFF

MARKETING SPECIALISTS

IT EXPERTS

CARAPAX

INDUSTRIAL' ENGINEERING

HR'RECRUITERS SECURITY, CLEANERS, etc.
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GROSS PROFIT

X1000 USD
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MAJOR CUSTOMERS

A Lukoil (Russian Federation)

A TNKBP Russian Federation

A Gazprom Russian Federation

A Tatneft(Russian Federation

A Rosneft(Russian Federatign

A Bashneft(Russian Federatign

A Naftogaz(Ukraine)

A ArcelorMital (Kazakhstan)

A Norilsk NickelRussian Federation
A BelOil(Belarus)



MARKETING STRATEGY

The CARAPAX company focuses its services on the industrial
sector of the economy and solves complex problems of oil
and gas, metallurgical, chemical, food and other strategic
Industries.

Managers of the company well understand needs and
desires of their customers. It helps us to fulfill all wishes of
the client better and faster than competitors do, it's the key
to successful sales and lotgym relationships with clients.
We always developing: we find new perspective suppliers,
Improve our business model, logistic and custom
coordination, establish the most layal relationships with our
customers.
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